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People who hate group

tours opt for customised
holidays with better food,
hotels and exotic venues
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hen she goes on a holiday

overseas, Madam Susie

Chew does not like to be

shepherded like lost

sheep from one tourist
attraction to another the way people on
group tours are.

At the same time, she likes all the
nitty-gritty to be taken care of, unlike
backpacker-type travel where everything
is do-it-yourself.

“When I go on tour, I want to relax. I
don’t want to listen to instructions and I
don’t want to go to the toilet when peo-
ple say I have to go,” says Madam Chew,
53, who owns a carrot cake wholesale
business with her husband.

So she pays a premium for customised
tours. Sick of going on unexciting tours
with highly regimented itineraries, she
and her husband customised a six-day
Tokyo and Osaka trip in January last year
with a little help from a travel adviser at
CTC Holidays.

They paid close to $3,000 per person,
about $900 more than a similar mass-
market tour to those cities, for the
privilege of staying in five-star resorts
and traditional ryokans and being treated
like VIPs.

A similar mass-market tour by CTC
also includes stays in four- and five-star
hotels such as the Hotel Metropolitan in
Tokyo, Hilton Nagoya Hotel and Hotel
Keihan Universal in Osaka.

But its bento and buffet meals pale in
comparison with what Madam Chew had
on her customised holiday.

She feasted on authentic homecooked
Japanese food and fresh tempura made
from the small fish she caught during an
ice-fishing session.

Recounting her disappointing experi-
ence when she went on a regular group
tour there, she says: “Hokkaido is so
famous for its crabs but we ate buffet-
style Chinese and Japanese food that was
not even authentic.”

With just the two of them on the
Tokyo-Osaka trip, she says she felt like
she was on Japan Hour, referring to the
popular TV programme that introduces
the best the country has to offer.

“All we had to do was turn up on time
at places we were scheduled to be at and
someone would come and pick us up.

“All our transport was already
reserved and booked,” she adds.

In particular, she fondly remembers
getting up close to snow monkeys in
Tokyo without having to jostle with a
large tourist crowd as she went to a park
that “only the locals knew about”.

For many well-travelled Singaporeans
with deeper pockets like her, tours
packaged for the mass market with
hard-to-resist deals have lost their
charm. They are willing to pay more for
better holiday experiences.

An increase in demand for quality and
premium travel has spurred large travel
agents such as Dynasty Travel, Chan
Brothers Travel and CTC Holidays to
provide services for such a market.

Last month, Dynasty launched its

pricier Signature tours to
countries such as Iceland
and Japan, ranging from

expensive than its usual
tours to the same places.

25 people in each tour,

normal groups.

luxurious hotels and are

targeted at “customers

with a higher disposable income”, says
Ms Sharon Foo, Dynasty’s senior
manager of marketing and communica-
tions.

She says Signature tour customers

Eating fish tempura (right) from the fish they had caught in the
ice (above) made the Japan holiday special for Madam Susie
Chew and her husband. PHOTOS: COURTESY OF SUSIE CHEW
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have higher expectations
and want “more unique
experiences” as most of

elled and know what they
want.

In the last year, to meet
the demand for custom-

doubled the number of
travel advisers to 12 in its

Madam Susie Chew, 53, who  Private Collection depart-
They also promise owns a carrot cake wholesale ment.
better food, stays in more business with her husband

There has been a 5 per
cent annual growth in
demand for tailored
holidays in the last two years, says Ms
Alicia Seah, its senior vice-president of
marketing and public relations.

Continued on facing page

Seeing snow monkeys close-up (above)
without having to jostle with others
and living in five-star resorts (below)
in Japan are part of the advantages of
customised tours, even if you have to
pay more than for a mass-group tour.
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